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hope you have enjoyed learning this new information on
accessing your clarity, confidence, and creativity by influen-

ceing how your brain processes information. Now that you know
the potential of this new way of thinking, I encourage you to give
some thought to how this information could also improve the
decisions and productivity of those in your organization.
One of the most powerful ways to create a culture of account-

ability is for everyone to understand how to access their best, regardless of the
situation, AND, be willing to take personal responsibility for doing so. Feel free
to contact me at the phone number or email address below to discuss how we can
bring this more purposeful perspective to your organization.
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accessing your clarity, confidence, and creativity by influencingIhope that you have enjoyed learning this new information on

how your brain processes information. I encourage you to give
some thought as to how this could also improve the decision-
making and productivity in your organization if everyone was
coming from the “Top of the Mind.”
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